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Ignite'Your Brand at CommHIT25 with Debbie Allen!

Thank you for cqmderlng a sponsorshlp at CommHIT25—
an electrifying summit set against the awe-inspiring
backdrop of NASA’s Kennedy Space Center. This two-day
gatherlng unites innovators, policymakers, andsindustry -
pioneers to chart the future of health, technology, .
‘education, government, and space.

We're thrilled to unveil a seleét array of sponsorship
opportunities that will showcase your groundbreaking
work in health, technology, education, government, and
~space to an elite assembly of decision-makers and
visionaries. Seize this chance to lead the future -partner
_ W|th us at CommHIT25I
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Meet Our Keynote: Debbie Allen

Debbie Allen’s career is a masterpiece of creative excellence, and business
leadership. Receiving an Academy Award in 2025, she is the winner of

5 Emmys, 2 Tonys, a Golden Globe, and 5 Image Awards. Debbie has left an
indelible mark on Broadway, film and television in classics such as Amistad,
Fame and Grey's Anatomy. Beginning in season 21 of the seminal series,
Debbie serves as executive producer, director and star, becoming the first
woman in history to mark this extraordinary accomplishment. Beyond the
stage, big screen and television, Debbie channels her artistic passion into

philanthropy, uplifting commmunities worldwide.

Debbie’s responsibilities as CommHIT's Ambassador for Workforce
Development and Apprenticeship, encompass her visionary spirit as
CommHIT builds major workforce opportunities. Now, this icon will share the
same wisdom, science, talent and dedication that fuel her excellence,
artistry, discipline and professionalism to supercharge your organization’s

visibility and growth.
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Seize this opportunity to ally with members
of our elite audience of leaders and position
your organlzatlon at the center of health,
technology, education, government, and
space breakthroughs.

Why Sponsor CommHIT25?

Position your brand at NASA’s Kennedy
Space Center—the launchpad where _
qmbltlen takes flight—as an Offlcﬂbl a'ﬂ et
CorﬁmHlT25 Sponsor. Your orgdnlzaf’fon
will enjoy premier exposure at the e\(‘ent
where Debbie Allen and other mdustry
luminaries unveil their plqybooks {o] .
commanding visibility, mdsterlng expert
positioning, and cultivating-the F’Q\snlent
success-driven mindset required to Iegd
at the highest level.




Audience . |

Expect hundreds of attendees from all of America’s F‘host critical
business sec,tors ‘These include space, aerospace, trdnsportqtlon
health, tech, educqtlon entertainment, manufacturing, constructlon
and governmen‘t Alist of last year's attending orgqnlzqtlons can be
found at the end of this prospectus. The majority of CommHIT25 S

attendees will be from Florida or do business in Florida. F. =:- P

CommHIT25 Theme .\ (| R

"Coopetition | ko,dpa’tiSHen: The Art of Competing and Collqborating"
will explore how competitors can strateglcally work together to sealve
complex challenges that no single orgqnlzqtlon could tackle alone.
This event is geared for leaders responsible fof navigating
competitive landscapes, forging strategic alliances, or driving
breakthrough innovation under pressure. ;|

0 7

Ve



T S o AR

Spor‘isors can recglve i ?-
L I-ngh impact brandlng across pre-event .
marketing and on‘stage moments,

woven seamlessly into the agenda

. E§c.|uswe networklng interludes that i
conﬁ‘ect you directly with senior decision- A
makers eager; to forge pqrtnershlps and

- secure eommrt tS

-k N Robust dlgltcﬂ omd om—snte V|S|b|1|ty that
‘i* ‘~ cements your reputation as a catalyst for
% innovation and growth
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« Sponsorship-Tiers |
. « Workforce Warrior $50, 000+
‘é,;k « Community Gudrdlqn $25,000
“ o Innovation.Catalyst $7,500
"“.. CareBeacon $2,500 &

-VIP Tdble $1500 i

Ia




Sponsorship Tier: Workforce Warrior
$50,000+

Promotional and Event Assets

e VIP Special Breakfast with Debbie Allen at Kennedy Space
Center
e Special thank you message from stage by Debbie Allen
/ e Guaranteed Booth Space in Event Hall (Prominent 20X10
area includes two 6-foot tables and four chairs). Power

available
e Free Option for One Reserved Table (up to 10 seats) with

Name/Logo on Table

e Full Page (7.5” X 10”) Ad in Event Program

e Highlighted as “Workforce Warrior” Sponsor on event webpage
e Co-branded social media posts. Includes IG Collab with
Debbie Allen
e Logo prominently displayed on the step and repeat
e Logo at attendee check-in and on Event Screens during Breaks

e Opportunity to include branded items in attendee swag bags

Bonus Media Plan

e Co-branding across multichannel event marketing (print,
billboard, and digital)

e Customized Thank You video to run on the Your Home TV
American Emergency Crisis Readiness Channel

brought to you by CommHIT and oy 72
IO YO BY - CommllIT2%
Carrberry Companies %
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Sponsorship Tier: Community Guardian
$25,000

Promotional and Event Assets

e VIP Special Breakfast with Debbie Allen at Kennedy Space
Center
e Special thank you message from stage by Debbie Allen

e Guaranteed Booth Space in Event Hall (Prominent 10X10 area
includes one 6-foot table and two chairs). Power available

e Free Option for One Reserved Table (up to 10 seats) with
Name/Logo on Table

\ Advertising and Client-branded Assets

\ e Half Page (7.5” X 4.75”) Ad in Event Program

e Highlighted as “Community Guardian” Sponsor on event webpage

e Co-branded social media posts. Includes IG Collab with
Debbie Allen

e Logo at attendee check-in and on Event Screens during Breaks
e Opportunity to include branded items in attendee swag bags

Bonus Media Plan

e Co-branding across multichannel event marketing (print,
billboard, and digital)
y e Customized Thank You video to run on the Your Home TV
{ \ American Emergency Crisis Readiness Channel brought to
\i you by CommHIT and Carrberry Companies

Comm 25
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Sponsorship Tier: Innovation Catalyst
$7,500

Promotional and Event Assets

e VIP Special Breakfast with Debbie Allen at Kennedy Space
Center
e Special thank you message from stage by Debbie Allen

e Guaranteed Booth Space in Event Hall (10X10 area
includes one 6-foot table and two chairs). Power available

e Free Option for One Reserved Table (up to 10 seats) with
Name/Logo on Table

\ Advertising and Client-branded Assets

\ e Quarter Page (3.5” X 4.75") Ad in Event Program

e Highlighted as “Innovation Catalyst” Sponsor on event webpage

e Co-branded social media posts. Includes IG Collab with
Debbie Allen

e Opportunity to include branded items in attendee swag bags

Bonus Media Plan

e Co-branding in digital event marketing

e Customized Thank You video to run on the Your Home TV
American Emergency Crisis Readiness Channel brought to
y you by CommHIT and Carrberry Companies

Comm 25
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' Sponsorship Tier: Care Beacon
$2,500

Promotional and Event Assets

e VIP Special Breakfast with Debbie Allen at Kennedy Space
Center

e Guaranteed Booth Space in Hallway (includes one 6-foot table
and two chairs)

e Free Option for One Reserved Table (up to 10 seats) with
Name/Logo on Table

Advertising and Client-branded Assets

e Quarter Page (3.5” X 4.75”) Ad in Event Program

e Highlighted as “Care Beacon” Sponsor on event webpage

e Co-branded social media posts. Includes IG Collab with
Debbie Allen

e Opportunity to include branded items in attendee swag bags

Sponsorship Tier: VIP Table
$1,500

e VIP Special Breakfast with Debbie Allen at Kennedy Space
Center
e One Reserved Table (up to 10 seats) with Name/Logo on Table

Comm =25
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Logistics
When: Fri, Dec 5, 2025 9:15am-5:30pm with an option to additionally exhibit

during the pre-symposium on Thurs, Dec 4 9:30am-5:30pm

Where: CommHIT’s Headquarters, SR 405 Building M6-306,
Kennedy Space Center, FL 32899

Parking and Entry: Requires NASA Security clearance. You will receive entry

intructions and will park at the Astronauts Memorial Foundation (AMF)
Set up: Wed, Dec 3 12-5:30pm; Thur, Dec 4 5:30-7pm; or Fri, Dec 5 8-9am

Tear down: Dec 5 following conclusion of event or Dec 6 8:30am-12:30pm

) CommHIT

sullding 909 dr
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B ' ENTRANCE

CommHIT is headquartered in the Astronauts Memorial Foundation building—
a 47,000-square-foot monument nestled on six acres at the Kennedy Space
Center Visitor Complex. More than just bricks and mortar, it bears the names
and stories of the men and women who gave their lives in humanity’s quest to

conquer the stars.

CommH!T.org



Past Attending Orgqnlzqtlons

1. 1st Ch(_)lce Urgent €are

2. 2nd Alarm Project '

3. Acousti

4. Adams Career Ache'y Associated
5. ADT
6
7
8
9

. Advanced Garage Doors & Gate Operqtors'

.- AdventHealth/AdventHealth EMS
. AeroMed
. Aging Matters Brevard

10. Alachua County Fire Rescue *

1. American Aerospace Technical Academy

12. Apple . .
13. Apprentice Florida

14. Aptimaq, Inc.. |

15. Arthur J. Gallagher & Co.

16. ARTSPEAKSgnV Inc

17. Aspire at North Florida

18. Astronauts Memorial Foundation

19.” Auerbach’s Wilderness Medicine

26. Authentic Exploration Matters

21. Baker County Fire Rescue

22 Baptist Health South FIorlda

23. Bel Tech Services

24. Blue Marble Space Institute of Science
25. Bradford Cbunty Fire Rescue

26. Brevard County Fire Rescue

* 27. Brevard Public Schools

28. Brevérd Public Schools Adult and Career .

Education Program
29..Browqrd Heql'thy_ Start Coalition
30. Brown Integrative Health and Wellness
-31. Calhoun-Liberty Hospital |

32. CareerSource Brevard Flagler Volusia

. 45, City of Rockledge

33. CareerSource Central Florldq

34. CareerSource Northeast Florida

35. Center for Family and Child Enrichment

36. Center for Scl:ience,‘TechnoIogy, and
Advanced Research in Space

37. Centralis Health

38. Chef Anji's Rescue Meals

39. City of Cape Canaveral

40. City of Cocoa Beach

41. City Of Fort Lauderdale

42. City of Gainesville Cultural Affairs

43. City of Lake Mary Fire Department

44, City of Palm Bay

46. City of'TitusinIe

47.Clay County Fire Rescue

48. Clermont Fire Depqr?ment

49. Coastal Health Systems of Brevard'
50. Codecraft Works E
51. Collective-Resilience Institute

52. Columbia County Fire Rescue

53. Community Workforce Advancements

54. Compass Primary Care
55. Complete Care, LLC
56. ComSys |

57. C.onwdy Counsel and Consulting

58. Cooperative Health

59. Coral Springs-Parkland Fire Department
60. County of Alachua

61. County of Brevard

62. County of Gadsden

63. County of Hillsborough

'64. County of Nassau



Past Attending Organlzatlons

65. Crisis Center of Tampa Bay ; 96. Florida Department of Health
" 66. Cyber Data Risk quqgers : Alachua County
67. Cyber FIor‘ida. ; 97. Florida Department of Health, Bureau
68. Davie Fire Rescue - " Emergency .Medicq‘l Oversight
69. Daytonq Beach Flre Department 98. Floridg Department of Health, Dixie
70. DDMITPM, LLC - County
71: DEKONTA CBRN Ltd. Czech Republic ‘ - 99. Florida Department of idealth, Nassau
72. Delray Beach Fire Rescue County
73. Dixie County Fire Rescue . _ 1'00._ Florida Department of Healfh, Office
| 74. Doctors Memorial Hospital-Bonifay : of Couny Health Systems .
75. Doctors Memorial Hospital-Perry . 101. Florida Department of Health, Palm
76.DOXA Academy . Beach County
77. Eastern Florida State College 102. Florida Division of Blind Services
78. Electrical Training Alliance of Daytona . 103. Florida Fire Chiefs’ Association
Beach | : : : 104. Florida Health Care Plans
79. Embraer K i 105. Florida International University
80. Embry-Riddle Aeronautical University " 106. Florida Medical Clinic
81. EMS Medical Direction, LLC 107. Florida Nurse Practitioner Network *
82. Enterprise Rent-A-Car | 108. Florida Rural Health Association .
8:§. Evara Health and Evara Health Institute 109. Florida State University
84. Excelsior Ambulance Service 110. FIoridd State Univer'sity Network for |
85. Fenney Gill ~ Clinical Research, Tralnlng, and
86. First There First Care . - - . | : : Communlty Engagement £
87. Flagler County Fire Rescue ' 111. Florida Tech
- 88. Florida A &M University College of Nursing 112. Florida deay
89. Florida Agency for Healthcare n3. F‘oridd Trade Academy
Administration et : * 114. Fort Lauderdale Fire Rescue
90. Florida Blind Company : : . 115. Fortner Foundation
91. Florida Center for EMS at USF I 116. Gadsden County Emergency Services
92.q-'lorida Center for Nursing 117. Georgia Health Policy Center

93. Florida Community Health Worker Coalition 118. Greater Naples Fire Rescue District
94. Florida Department of Education 119. Greater Palm Bay Chamber of

95. Florida Department of Health - Commerce.



Past Attending Organizations:

120. Hamilton County.EMS 152. Lake Okeechobee Rural Health

* 121. Harvard Kennedy School of : Network
Governm‘ent. ¥ 153. Lake Sumter State College

122. Harvard Medical Schwl 154. Lauderhill Fire Reséue

123. Health Choice Network 155: Lee County Government

124. Health Council of Southeast Florida ~156. Leon County EMS,

125. Health First ' i ~ 157. Levy County Fire Rescye

126. Health Tech Without Borders 158. Linford & Co.

127. Healthcare Career Advancement Program 1-59._ Lochaber LLC
128, HealthTech Solutions ~160. Lori Lambert, MD

129. Heartland Rural Health. Network , 161. Madison County Fire Rescue. .

130: Helo Girls o : 162. Marion‘County Fire Rescue

131, Henry Schein ‘ 163. Marion Senior Services

132. Herzing University - . 164. Mass General Brigham °

133. Holiday Inn Express Cape Canaveral : 165. Mossdchusetts General Hospital

134. Hospice of Marion yia 166. MedFleet Ambulance, Inc

135. | Need Blue ; ~ 167 Meldon Law v

136. lllinois Eye Associates 168. MelLit

137. iMediSync ' 169. Memorial Healthcare System .

138. InoMedic Health Applications 170. METCA, Inc ' |

139. Integra Data Management 171. MetLife

140. Integrated Women's Health 172. MetroPlan Orlando

141. International Association of Certi.fiedPISAO.s 173. MHP Salud | c
* 142. ireland Pay K ' 174. Miami Dade Fire Rescue

143. John Spenee LLC : o lksy Microgrdvity Adventures
| 144. Jupiter Fire Rescue Department 176. 4l\./lobile Health Consultants

'145. Kardon Group »_ : - 177. Mobile Medix Plus

146. kathy ireland Worldwide . : " 178. Monroe CountyFire Rescue

147. Kinetech Cloud ' 179. Mothers in Crisis, Inc.

148’Koppia’lmog'es LLC ° 180. Naples Cardiac Endovascular Center

149. Kristy Rowland Photography - 181. NASA |

150..L.H. Tanner Construction | 182. Nasium Training

151. Lake Butler Hospital : '183. National Outdoor Leade}ship School



Past Attending Organizations:

184. Nursing Action Coalition of Florida _

* 185. Nursfng Consortium of Florida
186. Ocala Fire Réscue
187. Oelrich Construqtion.
188. Okaloosa County EMS
189. OneFlorida+ Clinical Research Network
190. Open Science for Life in Space
191. Orbis International
192. Orlando Fire Department

- 193. Orlando Regional Medical Center
194. Orlando Tech News
195. Osceola County Schools
196. Palm Bay Fire Rescue
197. Palm Beach Atlantic University
198. Palm Bedch County Fire Rescue
199. Patken Photographer, Inc
200. Paw Haven Animal Hosiaital
201. Pediatric & Family He_alfh and Wellness

- Center |
262. Per Scholas
203. Pickleball Norway
204. Pitroda Legal Services LLC
205. Plante Moran '
206. Polk County Fire Rescue
207. Professiorfal Association of Health Care
Office Management
- 208. Progress Not Perfection

209. Public Consulting Group
210. Putnam County Fire Rescue
2]1..Queens'CoIIege of Charlotte
212. Radiation Shield Technologies °
213.Rasmussen University

214. Rembte Clinic Rx

215. Rolle IT

216. Rooms To Go

217. Sabal Direct Primary Care

218. Saint Lu‘cie ICounty‘Fire District

219. Saint Petersburg College

220. Seminole County, Fire Departrﬁent
221. Seminole County Fire [§MS

222. Seminole State College

ﬁ23_. Seraphim International

224. Shapes Precision Manufacturing
225. SILVR

226. SOUTHCOM

2'27. Southeastern Telehealth Resource

-

‘Center
228. SpaceTEC
229. Sterlilng Ideas, Professional IT Services
230. Stevens Kitchens
231. Stori Health Inc
232. Sunrise Fire Rescue Department ,
233. Tampa General Hospital |
234. Telesf:ope Health

235, Temple Terrace Fire Department

236. Texas A&M Collegé of Nursing

237. The Astronauts Memorial Foundation
238. The IVF Center

_239..The Lobster Restaurant

240. The Silvia Stradi Consulting Group, LLC

241. The University of Florida College of
Medicine

242. Titusville Fire Department

243. Titusville-—Cocod Airport Authority

244. Town of Davie

'245. Town of Jupiter Fire Rescue.Department



Past Attending Orgqnlzqtlons

246. TransCare (this is Emergency
Transportatlon) |
247. Truist Bank |
248. Two.Chicks and a Pc‘
249. U.S. Department of Health and Human
Services

250. Ultimate Medical Académy
251. Uniti Fiber

252. University of Florida
I 253. University of Plymouth
254. University of South Florida
255. University of West Florida
256. Utah Transit Authority
257. Velocity Media
258. Venice Fire- Rescue
259. Wakulla County Fire Rescue
260. Walton County Fire Rescue
261. Walton County Sheriff's Office
262. Weill Cornell University SOMA
263. West Coast Eye Institute
264. West Palm Beach Fire Department
265. Winter Park Fire Department
266. World Innovation Network
267. Yale College of Medicine

268. Yale Physician Assistant Online Program
| 269. Your Home TV



About CommHIT :

CommHIT a 501(c)(3) nonprqflt orgqnlzqtlon operates in
. 48 states, D.C., and across lg.S. territories, with headquarters

at the Kenhedy Space Center. CommHIT addjtionally
maintains offices in qugstqff AZ, the U.S. Virgin Islands, and

/' 'San Diego, CA. CommHIT specrallzes in designing and
runnmg complex progrqms focused on community, health,
and technology—lr;n major cities as well as rural and remote
areas. Although CommHIT works on “"Earth,” CommHIT's work
deals with efforts that 'can be used for people in the most
r'émote of settings—space. _ '

HIT

( at Kennedy Space Center
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